English Lectures

	2nd Semester (beginning in February): 
	Credits

	Level: Advanced (open to students at the master or advanced undergraduate)
	

	Quantitative Methods in Investment Decisions
	2

	Forecasting Methods
	2

	Futures and Options
	2

	Modelling in Marketing Research
	2

	Quality Management
	2

	Financial Modelling
	2

	Master of Science in Finance (open to the students at the master level)
	

	Corporate Valuation
	2

	Electives (to be announced)
	2

	Master of Science in Business Administration (open to the students at the master level)
	

	Strategic Management
	3

	Corporate Finance
	3

	Leadership and Humana Resources Management
	3

	Logistics and Operation Management
	3

	Negotiation and Conflict Management 
	2

	Master of Science in Marketing (open to the students at the master level)
	

	Relationship Marketing
	2

	Innovation and Creativity Marketing
	2

	Marketing Communications
	2

	New Trends in Marketing
	2

	Sales Team Management and Negotiation
	2

	Distribution Channels
	2

	Master of Science in Human Resources Management (open to the students at the master level)
	

	Management Consulting
	2

	Human Capital Management
	2

	Leadership and Organizational Communication
	2

	Electives (to be announced)
	2

	Master of Science in Economics (open to the students at the master level)
	

	Time Series Econometrics and Cross-Section and Panel Data Econometrics
	2

	Electives (to be announced)
	2


